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An avid flares wearer and young graphic designer based in London. 
A strong conceptual thinker passionate about how graphic design 
can be used to inform and educate society on key issues like 
sustainability, taking a well rounded  approach to each project.

  
CV available upon request.



Green Tape
ACES
Swap Something Sunday
Huxley & Hooch
Savour The Hours
Sexpression
Tattle Tale Theatre



Design agency co-founder, designer and manager

      WHAT?

A student-run graphic design agency 
at the University of Edinburgh 
co-founded with Terry McCann. We 
worked on various briefs for local 
clients e.g. Stance agency and ACES.

      WHY?

We brought together our two 
passions, mine being sustainability 
and Terry’s being film; to create an 
agency that makes impactful moving 
image work on key issues in society.

      HOW?

As the creative directors/founders, 
we ran a weekly agency session each 
Wednesday with our Green Tape 
team of 2 junior designers, 3 senior 
designers and a freelancer.
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Logotype Typography

Colours

Project 1: Green Tape



We applied vinyl text 
to the walls

The studio



Our workspace with 
an adaptable shelfing/
display unit

Where we hold 
our meetings



Collateral to promote 
the agency printed on 
discarded riso prints 
and recycled cartridge, 
making each poster 
unique whilst being 
sustainable



Agency documents, 
briefs and transcripts



Some key updates to the 
agency from our weekly 
updated news board

Project 1: Green Tape



Screenshots of our instagram

Project 1: Green Tape



Softcover bound book, 17.5 x 22.5 cm in dimensions on recycled cartrdige paper. 
Regents Green edges to indicate the first half of the publication being about us 
together as Green Tape and the second half in white on our seperate journeys



Identity, content writing and workshop

      WHAT?

We won a pitch to teach S4 and S5 
students, as one of the live briefs 
we undertook whilst co-directing the 
Green Tape agency.

      WHY?

Access to Creative Education 
Scotland are an organisation that 
helps students who want to study a 
creative subject at university.

      HOW?

We ran a 3-hour workshop titled 
‘What’s Graphic Design’ taking the 
students through a crash course on 
the key elements of Graphic Design.





Project 2: ACES

Animation to introduce the workshop.
Please view at www.violetgracewilson.com



The students in action making their 
collages during the workshop



The students’ collages made as part of one 
of the activities during the workshop

Project 2: ACES



Director, editor, visual identity

      WHAT?

In order to make sustainability 
desirable for young people, I focused 
on how students could reduce their 
fast fashion shopping habits. Swap 
Something Sunday is a sustainable, 
guilt-free alternative to shopping. 

      WHY?

Fast fashion is a huge contributor 
to climate change – the UK spends 
£32 billion on clothing annually and 
almost £1 billion worth of that goes to 
landfill each year. 

      HOW?

This event platform allows students 
to exchange preloved clothing with 
friends and measure the CO2 saved. 
This whole new social experience 
prevents further detriment to the 
planet from fast fashion. 



Short film (1:39) please view at www.violetgracewilson.com/swap-something-sunday



Project 3: Swap Something Sunday

The Swap Something Sunday PDF 
guide that can be downloaded  to host 
your own clothes swap
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Branding, typography and identity

     WHAT?

Branding, bespoke typography and 
identity for dog training service, Huxley 
& Hooch, in collaboration with Bianca 
Palazzi, who created the illustrations.

     HOW?

By creating a friendly, approachable, 
bright and colourful identity focused 
around dogs. 

     WHY?

To attract the clients that H&H set out to 
reach; people who want the best for their 
pet’s health, putting their trust into H&H 
to provide high level training.
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Website and welcome page

www.huxleyhooch.com

www.huxleyhooch.com

Project 4: Huxley & Hooch



Live screenshots of the Instagram and Facebook page

Project 4: Huxley & Hooch



Posters and business cards

Project 4: Huxley & Hooch



Postcards

Project 4: Huxley & Hooch



Director, editor, visual identity

     WHAT?

A short film designed to encourage 
more households to eat together 
featuring 15 households from across the 
UK who regularly eat meals together.

     HOW?

I asked the households to answer four 
questions on why and how they eat 
together and what they’d say to other 
households to also eat together.

     WHY?

Sustainability isn’t just about the 
environment, it’s also about keeping to a 
balanced, healthy life. We need to savour 
the hours we have together.

Savour The Hours





Project 5: Savour The Hours

Short film (4:49) please view at www.violetgracewilson.com/savour-the-hours

http://www.violetgracewilson.com/savour-the-hours


Branding and letterpress printed typography

     WHAT?

Commissioned work for independent UK 
charity, Sexpression Edinburgh, the brief 
was to personalise the Sexpression logo 
for the Edinburgh team. 

     HOW?

Transforming the type and colour scheme 
and creating an icon inspired by the 
symbol of the Scottish flag.

     WHY?

To give each regional Sexpression team a 
personalised identity of their own.





A5 posters + Business card

Project 6: Sexpression



Project 6: Sexpression

A5 posters + Business card



Project 6: Sexpression

A5 posters + Business card



Brand identity and illustrations

     WHAT?

Commissioned by Tattle Tale Theatre, 
an independent theatre company based 
in Edinburgh, I created the logo, overall 
brand identity and social media assets to 
entice audiences to their productions.

     HOW?

Using red, black and white to draw 
attention to the identity’s bold nature, 
aligning with Tattle Tale’s brand values 
of a fresh and innovative, experimental 
theatre company. 

     WHY?

Tattle Tale’s aim is to grow into a 
successful theatre company supporting 
fresh and innovative new writing in 
experimental theatre. 

Tattle
Tale
Theatre





Project 7: Tattle Tale Theatre

Key image for their social media



Project 7: Tattle Tale Theatre

Character headshots for their debut play ‘The Queen of Spades’



For more information about me and my work, please visit:

@violetgw
violetwilson@icloud.com

Thank you!

www.violetgracewilson.com


