
P O R
T F O
L I O
ANKE DIETRICH MFA Graphic Design ankedietrich.com | instagram @andi.designs

http://ankedietrich.com
https://www.instagram.com/andi.designs/?hl=de


 01 | THE JOURNEY TO HAPPINESS Social Campaign Editorial Design | Web Design | Motion Graphics 

The Journey to Happiness explores a 
range of solutions based on my research 
into happiness and addresses everyone 
who wants to improve their quality of life. 
The campaign expresses a vibrant and 

emotive visual language offering motion 
graphics, the opportunity for interaction 
and innovative and engaging ideas.

See more information and the whole 
campaign at ankedietrich.com/the-
journey-to-happiness

http://ankedietrich.com/the-journey-to-happiness
http://ankedietrich.com/the-journey-to-happiness


 02 | CHARACTER Type Specimen Typography

The visuals shown above explore the 
idea of a typeface with every character 
being in a different style. The type 
specimen booklet is an experimentation 
with typographical image making. It 

was created to show the many possible 
diverse applications of the created 
typeface as well as to promote it and  
can be understood as an homage  
to typography. 

See the whole type specimen and 
more information at ankedietrich.com/
character

http://ankedietrich.com/character
http://ankedietrich.com/character


 03 | GET CREATIVE. BE INNOVATIVE. Creative Method Card Set Information Design | Illustration

This creative method card set is to 
promote innovative solutions to problems. 
Every card displays a different creative 
method with various parameters from 
diverse project phases. The chosen 

modern information design approach with 
minimalistic icons and a diamond shape 
follows the flat design and the duotone 
trend and aims to arouse interest and to 
make the information fun to look at.

See more information and pictures at 
ankedietrich.com/get-creative-be-
innovative

http://ankedietrich.com/get-creative-be-innovative
http://ankedietrich.com/get-creative-be-innovative


 04 | HAPPINESS IS YOUR CHOICE Risograph Publication Editorial Design | Illustration

This publication and these tunnel books 
explain some findings about happiness. 
The outcomes are visually inspired by and 
created with the handicraft character of 
letterpress and printed with three layers of 

risograph printing. Small possibilities for 
interactivity and 3D elements are included 
to amaze the viewer and ideally to bring 
a smile to their face, spreading the spirit of 
the investigated topic.

See more information and pictures at 
ankedietrich.com/happiness-is-a-choice

http://ankedietrich.com/happiness-is-a-choice


 05 |  LOU‘S BIG ADVENTURE Children‘s Book Illustration

This spread is a little excerpt from my 
children’s book ‘Lou’s Big Adventure’. This 
personal project is particularly important 
to me and resulted from a very intensive 
and advanced visual research and 

creative working process.
The story is about the little lonely crocodile 
Lou, who travels to different places in the 
world with his “wish cookies”, finds friends 
there and experiences a great adventure.

See more information and pictures at 
ankedietrich.com/lous-big-adventure

http://ankedietrich.com/lous-big-adventure


06 |GRÜNZEUG Mobile App Mobile Design

This app was the outcome of a group 
project, in which I was responsible for the 
design. We were tasked with thinking of 
an innovative concept for a web project. 
We decided to develop an app for a 

fair trade, organic supermarket called 
‘Grünzeug’ to offer a unique shopping 
experience. After scanning QR-Codes, 
the app offers product information, such 
as nutritional values and recipe ideas. 

See more information and pictures at 
ankedietrich.com/gruenzeug

http://ankedietrich.com/gruenzeug


 07 |  NEW PARTY Poster Campaign Motion Graphics | Branding

This project explores a series of still and 
animated assets to explain, advertise 
and explore the concept of the fictional 
international street food festival ‘New 
Party’. The main target groups are young 

adults, food lovers and young families. 
With the created brand identity the 
festival should promote fun, playfulness, 
joy, happiness and appear to be young, 
fresh and ‘yummy‘. 

See more information and animated 
assets at ankedietrich.com/newparty

http://www.ankedietrich.com/newparty


 08 |  STUDIUM UND PRAXIS Corporate Design Branding

In 2017 I created a new corporate design 
for the student and alumni club ‘Studium 
und Praxis e.V.’ which increased brand 
recognition for the club and their largest 
event, the WiMa-congress. This included 

the creation of a logo for the event, 
a logo for the club itself, new colours 
and typography as well as several print 
materials. Ever since, I have provided the 
club with new visuals every year.

See more information and formats at 
ankedietrich.com/studium-und-praxis

http://ankedietrich.com/studium-und-praxis


 09 | MOOD Ident and Trailer Motion Graphics | Visual Identity 

This visual identity, consisting of a 
logo, an ident and a trailer, advertises 
the content and tone of the fictional 
channel ‘mood‘ with different sections to 
EXPLORE, UNDERSTAND & CREATE art 

and design. The key words for the brand 
identity are avantgarde, inspiring and 
playful. It creates the illusion of an art 
and design universe that will be explored 
throughout the channel.

See more information and animated 
assets at ankedietrich.com/mood

http://ankedietrich.com/mood


10 |STRUGGLES TODAY Risograph Publication Editorial Design

This project consists of a spread and two 
single pages for a risograph publication 
using only the content of a current 
newspaper. I was to experiment and put 
the content together freely in order to 

tell new stories and create associations. 
The spread deals with the bad news and 
issues we get confronted with every day. 
The two single pages tell the story of 
women in today’s society.

See more information and pictures at 
ankedietrich.com/struggles-today

http://ankedietrich.com/struggles-today

