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METAGRAPHICS

Meta is a prefix involving change. I am 
a freelancer focused on graphic design 
that creates positive change.

PROFILE

I consider myself a social change agent. My 
work activates positive change in society. 
Within graphic design, I create tools, 
Facilitate education, make society question 
systems and empower people. 

PROFILE ANABELLA BARNET

Website: metagraphics.graphics         Instagram: @meta_graphics



THE POSITIVE BANK

TASK

Use technology and innovation to develop 
a new digital service or tool that bridges 
the gap between money and mental health 
and considers how it can benefit the wider 
Barclays 25 million customer base.

PROBLEM 

Money and mental health are often 
intricately linked. One problem can feed 
off the other, creating a vicious cycle of 
growing financial problems and worsening 
mental health that is hard to escape.

SKILL

Branding/ UX/UI design/ animation.

SOLUTION

A new banking system: The positive 
bank, the bank of everyday life. Life 
is changing all the time, whether that 
is losing a job or facing a crisis. It 
is hard, so We provide a banking system 
that safely accesses your data and merges 
it with an artificial intelligence 
chat, giving you a personalized banking 
experience. This service offers priority 
jars, 24/7 AI chat for budget alerts, 
money advises and a mood log.

TYPE

A&AD competition.

PURPOSE: MENTAL HEALTH



PURPOSE: MENTAL HEALTH THE POSITIVE BANK

To see video: https://www.youtube.com/watch?v=q4WvpKfvbCY
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THE SECRETS OF DESIGN AND MENTAL HEALTH

TASK

Communicate and share a best kept secret 
withing design and creative industries.  

PROBLEM 

One of the professions with the highest 
suicide rates is arts, design and 
media. Within the university, tutors and 
professionals teach us how to create. But 
when it comes to our mental wellbeing, we 
barely speak about it.

SKILL

Research/ branding/ editorial design.

SOLUTION

The Secrets of Design and Mental Health 
is a publication designed to be left 
in libraries and toilets, where people 
go to unwind. When the publication is 
found, designers are encouraged to answer 
questions related to this issue. This 
solution creates a conversation and also 
help those who are overwhelmed.

TYPE

Self-initiated.

PURPOSE: MENTAL HEALTH
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WE CAN WORKSHOP

TASK

Create something that empowers a 
community and changes society’s 
perspective on communication design.

PROBLEM 

Many feel powerless and with no strength 
to change something. Art, design and 
communication are powerful and accessible 
to a lot of people, and still, people 
do not know that design and art have the 
possibility to change society.

SKILL

Workshop design/ Public skills/
Workshop Facilitator. 

SOLUTION

We Can Workshop is a group of activities 
executed with Baillesieston Community Care’s 
elderly group. The workshop is designed to 
teach the elderly the power of design and, 
and with design, together, change something 
they would like to in their community.

TYPE

Self-initiated. 

PURPOSE: EMPOWERMENT
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PURPOSE: ENVIRONMENT RISOGRAPH PRINTS: TRASH

TASK

Challenge the eco-friendly/
zero waste trend.

PROBLEM 

Trends are going and coming all the time. 
Is zero waste and eco friendly always 
the best option? What about the trash we 
already have done and produce? Should we 
hate it or love it? Or both?

SKILL

Risograph/ concept/ trends.

SOLUTION

We should keep trying to create no waste, 
and that includes, reusing our trash. 
Something not many people talk. These 
posters and cards challenge the way we 
see trash by making beautiful artwork 
with waste. The designs make people see 
waste not as trash but as material, 
something valuable.

TYPE

Self-initiated.  
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PURPOSE: ENVIRONMENT FASHION WASTE PUBLICATION

TASK

Look for an article on the internet and 
make a zine out of it. 

PROBLEM 

Dr Mercola’s article was really interesting 
and informative but not visually engaging.

SKILL

Zine design/ ilustration/ editorial design.

SOLUTION

A zine for Dr. Mercola’s article: Fashion 
Waste Poised to Environmental Crisis. 
The aim was to make the article more 
popular. The concept looks at the rotten 
fashion industry and how our society is 
brainwashed by fashion industries.

TYPE

Self-initiated.
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PURPOSE: ENVIRONMENT CRATER

TASK

Branding for the limited jewellery student 
collection of Ruth Page.

PROBLEM 

Promote a jewellery student and challenge 
how packaging is perceived to make it more 
sustainable and unique with a low budget.

SKILL

Collaborative/ packaging/ branding.

SOLUTION

Crater is a limited jewellery collection 
of Ruth Page. The branding is inspired 
in the moon and cells. It communicates 
a deep connection with ourselves, the 
moon and the universe. We also explored 
the perception of packaging and created 
something that people would want to keep 
after buying the jewellery to reduce 
packaging waste.

TYPE

Live project.

collaboration with Natalia Barankova
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PURPOSE: EDUCATION CELLEBRATION OF BAUHAUS

TASK

Create an animation that celebrates 
Bauhaus and the Slatted Chair.

PROBLEM 

Bauhaus is interesting for designers, but 
how do you make it interesting for the 
general public as well?

SKILL

Motion graphics/ research/ illustration.

SOLUTION

The following animation has been designed 
for a possible museum where the viewer is 
entertained and informed. The animation 
celebrates 100 years of Bauhaus by 
talking interesting facts about Breuer’s 
Slatted Chair and how the chair and 
Bauhaus itself changed design forever.

TYPE

Self-initiated.

 



PURPOSE: EDUCATION CELLEBRATION OF BAUHAUS

To see video: https://www.youtube.com/watch?v=S8ZTCpQ_ru4&t=1s



PURPOSE: SOCIETAL QUESTIONING ANTI-PILOT MAP

TASK

Do a public residency where mindfulness 
is tested in the public space and create 
a piece of work derivated from the 
residency.

PROBLEM 

During residency, people felt afraid to 
try something new. If we want to get 
somewhere, we get our GPS, and we avoid 
being lost. What if we embraced the 
possibility of getting lost and found? We 
would feel powerful.  
 
SKILL

Publication design/ residency/ 
collaboration.

SOLUTION

As a solution, we created an anti pilot 
map. A map that can be used in any way 
and any place, for people to engage 
spaces mindfully.

TYPE

Self-initiated.

Collaboration with Zoe Spurgeon
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PURPOSE: SOCIETAL QUESTIONING CAN YOU CHANGE THE WORLD?

TASK

Designers have a powerful tool and 
responsibility. Explore the Anthropocene 
and create something impactful.  

PROBLEM 

Exploring the issue of The Anthropocene, 
I realised that there was an issue in 
our society. People feel powerless. I 
wanted to see if what I thought was real. 
I went to the streets and asked people 
if they could change the world. This 
question started meaningful and powerful 
conversations. It also reflected a big 
issue in our society that maybe is making 
change harder. 

SKILL

Research/ film/ video editing.

SOLUTION

I created a short film where I documented 
all thoughts I collected to show to the 
world how as a society we are thinking. 
A lot of people feel powerless because 
they feel alone, and no one is making 
an effort. Companies are the ones that 
are working with a massive group of 
people, and so they are impactful. The 
video tries to encourage society to work 
as one and at the same time to work in 
collaboration with others.

TYPE

Self-initiated.
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To see video: https://www.youtube.com/watch?v=R0u1Q_O2Uag



PURPOSE: SOCIETAL QUESTIONING CHANGING WITHOUT UNDERSTANDING

TASK

Designers have a powerful tool and 
responsibility. Explore the Anthropocene 
and create something impactful.  

PROBLEM 

This project explores the issues of 
the Anthropocene. Why is so hard to 
change our behaviours when it comes 
to sustainability and why it seems so 
absurd/ unrealistic to what is happening 
in the world right now? I realised that 
we do not have a strong relationship 
with nature. We see in the news that 
wild animals are dying, but how can we 
truly be sad when we never shared a 
relationship with these animals? 

SKILL

Illustration/ narrative/ storytelling.

SOLUTION

Silent stories and drawings make people 
wonder and think quietly. I designed a 
piece of a narrative so people could 
analyze and understand why it is so hard 
to change towards a more sustainable 
world. The innocent communication in, 
combination with a powerful message makes 
people think.

TYPE

Self-initiated.
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THANK YOU!

END ANABELLA BARNET

Website: metagraphics.graphics         Instagram: @meta_graphics


